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Pop-ups and parties are
creating condominium buzz
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From
public art to dance
parties to fashion shows,
special events help
developers make their
buildings stand out

DUNCAN
MCALLISTER
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They seem to be popping up
all over town. You see them
in parking lots, public parks
and presentation centres.

Condo special events are
a new trend that developers
are using with the goal of
engaging the public. With so
many new condo openings,
developers are seeking out
new and innovative ways to
get the public to take notice
and to differentiate their
buildings from the rest.

From public art unveil-
ings, dance parties and fash-
ion shows, to poetry readings
and market gardens, develop-
ers have been busy this year
staging numerous events.

This spring, 1090Z Lofts
hosted a number of pop-
up urban garden centres at
their presentation centre on
Ossington Avenue. Experts
from across the city offered
free workshops and lectures
on new trends in the rapid-
ly growing urban farming
movement.

And in a revitalized Re-
gent Park, the Daniels Cor-
poration has done much to
reshape the fabric of the
neighbourhood. At its latest
event, about 100 people
showed up to the parking
lot of the Paintbox Condos
presentation centre to enjoy
a screening of the Euro 2012
Cup final. Organized by the
local Regent Park sports club,
the Spain and Italy match
was televised on a huge TV
and sound system.

“In Regent Park we’ve got
a diverse community there.
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A pop-up event for Picasso condos hosted by the Monarch Corporation. suppLizn

We’ve got rental housing as
well as condos and it really
brings the whole commun-
ity together,” says Dominic
Tompa, sales manager for all
of Daniels’ Regent Park de-
velopments.

Streetcar  Developments
recently held a pop-up event
for their Carnaby lofts. So

what exactly is a pop-up
event? Jeff Schnitter, princi-
pal with Seven Haus Design,
says the idea originated in
New York.

“It’s a really interesting
kind of trend. Basically, a
pop-up shop is a retailer that
will come into a space that
isn’t your typical retail store-
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The Paintbox condominium puts its stamp on Regent Park. suppLiep

front and they’ll do a sale
that would just pop up out of
nowhere essentially.”

The Monarch Corporation
recently hosted a pop-up event
at its ultra-modern downtown
sales centre for Picasso condos.
About 150 people attended a
mash-up of condo sales and de-
signer eyewear.

Mirella  Sarrapochiello,
director of sales and market-
ing, explains that “Cutler
and Gross are launching a
new line and they wanted to
showcase it, so we thought it
was a great mix for both. We
get new people into our sales
office and they were able to
show their new product.”
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