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Toronto’s Condo Chicks: branding pioneers
Trends. Metro talks
to Erica of Condo
Chicks about how
the pair got started
CONDO TRENDS
Duncan McAllister
life@metronews.ca

Joy Paterson and Erica Smith
are Toronto’s Condo Chicks.
The clever marketing brand has
become a well-known name on
the condo scene and is a lot
easier to remember than Cityscape Real Estate Ltd, Brokerage, their official company title.
In an industry where partnerships are rare, how did the
Condo Chicks get started?
“We met seven or eight years
ago in a commercial real estate

class. At that time, it was right
before the condo market in
Toronto got a little bit crazy
and her and I just decided that
it was time for us to come
up with a brand that people
remembered but also something that was kind of fun
and unique, so that’s how the
Condo Chicks were born.”
Social media has become a
very important and powerful
sales tool in the real estate

business. How do you work
with it?
“To tell you the truth, I think
we were one of the pioneers in
social media in the real estate
industry. A lot of first-time
homebuyers and the generations that are buying condos
turn to the computer for
information. If you can make
yourself a presence on your
website, Twitter, Facebook
and LinkedIn, the chances of

potential buyers and clients
finding you are increased quite
considerably.”
There’s been a lot of talk
lately that the market is slowing down, condo prices are
receding. What’s going on out
there?
“Since 2008 they have been
saying that the condo market’s
going to burst, it’s run its
course, but you definitely see
slower periods during the year.
At the end of last year, inventory and pricing did go down
about 23 to 24 per cent, but
we attribute that more to the
season. Right now we’re seeing
more of a buyers’ market.”
Are you seeing more singlefamily, end-users or is there
still a large proportion of
investors?
“I would say it’s starting to
balance out a little bit more.
You have a lot of empty-nesters

from the suburbs that are looking to move into the city. In
my opinion, that’s considered
a healthy market. You never
want to buy in a building
where you have 90 per cent
investors because it’s the endusers that actually maintain
the value of the building.”
We’ve seen a pivot toward
mid-rise recently, away from
the point towers; smaller
buildings in selected areas
just outside the core. Do
you think it’s a new trend in
Toronto?
“Well, I do. People still gravitate towards those because it’s
hard to have that community
feel when you’ve got 2,000 residents in a 78-storey building.
It’s a little bit of a difference
of experience than being in a
nice, eight to nine-storey building where there’s more of a
culture and community.”

Condo Chicks Joy Paterson, left, and Erica Smith. HANDOUT
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The city’s most successful master-planned community is
NOW UNDER CONSTRUCTION.
Own at Oakville’s best-selling master-planned condominium community with ONLY 5% DEPOSIT.*
A fabulous selection of suites are still available with wraparound balconies, great views and amenities
that are second to none. Tour the designer Model Suite today!

2 BEDROOMS INCLUDING LOCKER & PARKING FROM $399,990**
LIMITED TIME INCENTIVE: $10,000 OFF THE PURCHASE PRICE OR
1 YEAR FREE MAINTENANCE & TAXES*
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Exclusive listing brokerage: TFN Realty Inc. Brokers Protected. Rendering is artist’s concept.
**Prices & speciﬁcations are subject to change without notice. *Some restrictions apply.
See Sales Representative for details. E.&O.E.
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WHERE IN THE EMPIRE DO YOU WANT TO LIVE?

Hours:
Mon-Fri 12-6,
Sat, Sun & Hol 12-5
521 Kerr St.,
Oakville, L6K 3C9

@EmpireRain
/EmpireRainCondos

I was recently doing some
renovations to my newly
purchased home and I discovered that the walls had
been injected with a type of
insulation known as Urea
formaldehyde foam insulation (UFFI). I spoke with my
lawyer about the problem
and he examined the Agreement of Purchase and Sale.
In the agreement, the seller
warranted that ‘to the best
of her knowledge’, the property had not been insulated
with UFFI. When questioned
about the present news of
UFFI in the walls, the seller’s
response was that she didn’t
know about it and therefore
she is not responsible. I am
now faced with a costly bill
to have the UFFI removed.
What are my options?

Back in the 1970s and 1980s
the government was promoting energy efficiency in houses and homeowners were
having UFFI piped into their
homes until it was banned
in the 1980’s. Since then, the
standard contracts for the sale
of homes has had a clause
that states “to the best of the
seller’s knowledge” the property has not been insulated
with UFFI. So, if you can prove
that the seller knew that
there was UFFI (which could
be a hard task) you may have
a chance at having the seller
responsible for the removal of
the insulation.
This is a serious problem
although there are conflicting
reports about the severity of
the effects of UFFI. If you can
get a straight warranty that
the property has not been
insulated then you are better
protected. Otherwise, it looks
like you may have to pay for
the removal yourself. Caveat
emptor (let the buyer
beware).
Follow Jeff Cowan on
Twitter @Cowan_Law or on
the website at cowanlaw.ca

